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When any information is published for the general public in newspapers, it is called
advertisement. This information may be related to jobs, renting a vacant house or may be related
to the promotion of a medicine. Some people are critical of advertising. They consider it
meaningless. They believe that if a product is really good then it will become popular among the
people even without any advertisement whereas bad products will not last long if exposed even
with the help of advertising, but this thinking of the people is wrong.

In today's era, the scope of human propagation has become wide. Therefore,
advertisements become mandatory. In today's vast world, it is absolutely impossible to get
acquainted with the reality of any good thing without advertising. Advertisement is a powerful
medium which presents the things we need, increases their demand and ultimately we start
purchasing them. If a person or company manufactures something, he is called a producer. The
person purchasing those goods and services is called a consumer. Advertising does the work of
connecting these two.
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As you know; Storytelling is one of the oldest and most powerful methods of teaching and learning.

Cultures around the world have always used narratives/stories to pass on beliefs, traditions, and
history to future generations.

Stories enhance the imagination, serve as a bridge to understanding between the storyteller and the
listener, and create a common ground for listeners in a multicultural society.

The objective of the story writing workshop, along with entertainment, is to develop an
understanding of contemporary life, to see one's role in it, to understand different situations
through characters and to behave accordingly

The art of writing a good story and making that story-telling come alive for the audience through
the use of language, story twists, pace, etc. will be described by the subject experts in the workshop.
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